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Ola launches cashless
rides on auto rickshaws
DIGBIJAY MISHRA &
ITIKA SHARMA PUNIT

New Delhi / Bengaluru, 10 March

Y

our next ride via the Ola
app in an auto rickshaw
could be cashless. In its
attempts to leverage technology and attract more users,
Bengaluru-based Ola (formerly Ola Cabs) has launched
cashless rides on auto rickshaws.
The Bhavish Aggarwal-led
firm has launched Ola Money,
a ‘wallet’, through which one
can pay for the rides. In the

Fans, cookers with
fake ‘Mahindra’
trademark seized
in Andhra Pradesh
Utility vehicle maker Mahindra &
Mahindrarecentlyannouncedthe
seizure of goods from a fan manufacturer in Secunderabad for illegallyappropriatingthe‘Mahindra’
trademark and selling goods
under the same brand name.
One M/s Mahindra Industries
was engaged in the manufacture
and trade of electrical goods such
as fans, induction cookers, mixergrinders, electric irons under the
brand name of ‘Mahindra Deluxe’
withintheStateofAndhraPradesh.
On ascertaining the activities of
M/s Mahindra Industries through
private investigation, M&M filed a
trademark infringement suit
before the Bombay High Court
against the said firm for infringementofitswell-knowntrademark,
‘Mahindra’. The raid uncovered
materials including ceiling fans,
printedcartons,packagingmaterial, warranty cards, name plates,
stickers, etc, bearing the mark
Mahindra.
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BUILDING ITS PRESENCE

| It is offering a cashback
of ~100 on the first Ola auto
ride, according to its website
| Oladoesnotallowprereservationofautosandthe
bookingneedstobedone
onlyviathe'RideNow'option
| The service is available
only on the firm's app
case of Ola, unlike Uber, the
wallet is its own and not a third
party tie-up such as Paytm.
The service will leverage

Ola Wallet, which can be
topped up through a credit
card, debit card or online
banking. At the end of a trip, if
the commuter conveys to the
driver that she or he wishes to
pay from his Ola Wallet, the
commuter will receive a fourdigit authentication code via
SMS, which can then be
shared with the auto-driver
and the transaction would be
completed. Through this cashless service, a user can make
partial or complete payment
for the trip.
“Ola Money doesn't get

automatically debited, and the
customer has the choice to pay
for the ride in cash,” the company said in a note to users on
Tuesday. “By sharing the
authentication code with the
driver, you are agreeing to pay
the respective amount to the
driver in Ola Money. If you
don’t receive the SMS due to a
network issue, we request you
to pay the driver in cash. Your
Ola Money will not be debited.”
The convenience charge of ~10,
charged by Ola on all auto rickshaw bookings, will remain in
this transaction as well.

Gamesa retains top position in wind
energy installations in India
Spanish wind energy turbine
maker Gamesa has retained top
position for a second year in row
for the highest number of gridconnected installations in India.
Suzlon and Wind World India
took the second and third spot
respectively. The rankings were
released by Danish firm Make
Consulting, which analyses the
wind energy market globally.
In 2014, about 2,300 Mw of
wind energy was added in India a
growth of 27 per cent over 2013,
when 1,800 Mw was added.
Gamesa accounted for a quarter
of all grid-connected installations
with a market share of 25 per cent
in 2014. Suzlon and Wind World
India achieved 21 and 15 per cent,
respectively. “Weplantoadd1,000
Mw installations in India this year
and acquiring business from inde-

pendent power producers.Withfavourablepolicies, growth will be easier,” said Ramesh Kymal,
managing director of
GamesainIndia.
Suzlon, which earlier in the year, sold its
German
subsidiary
Senvion, to US-based
private equity Centrebridge, did not figure in
the global top 15 turbine
makers in 2014 but
Senvion stood at 13th

place.Suzlonwasranked
fifth globally in 2013.
Suzlonhascontestedthe
report findings. “The
reporthasmisrepresented Suzlon group installations. It has only considered stand-alone
figures of Suzlon and
Senvion for 2014.
However,theagreement
to sell Senvion was
signed in January,” a
Suzlon spokesperson
said.
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Gain maximum benefits
at the lowest cost.
Presenting Bajaj Allianz Future Gain - A
Unit-Linked Endowment Insurance Plan that
provides maximum premium allocation to make
sure that your valuable money is fully utilized
towards your dream future.
Maximum premium allocation
Choice of 2 investment portfolio strategies
Choice of seven (7) funds
Option to make partial withdrawals from
the funds
Tax Benefits are available for deduction
#
under the Income Tax Act

Risk Factors and Warning Statements: Bajaj Allianz Life Insurance Company Limited and Bajaj Allianz Future Gain are the names of the
company and the product respectively and do not in any way indicate the quality of the product and its future prospects or returns. In
this policy, the investment risk in investment portfolio is borne by the policyholder. Unlike traditional products, Bajaj Allianz Future Gain
is a Unit Linked Insurance Plan (ULIP). Investment in ULIPs is subject to risks associated with the capital markets. The policy holder is
solely responsible for his/her decisions while investing in ULIPs. For more details on risk factors, terms and conditions please read sales
#
brochure & policy document available on www.bajajallianz.com carefully before concluding a sale. Tax benefits shall be as per
prevailing Income tax laws under Income Tax Act,1961. Please seek independent advise from a tax consultant before investing in the
policy. All charges applicable shall be levied. Insurance is the subject matter of the solicitation. Regd. Office Address: G.E Plaza, Airport
Road, Yerawada, Pune - 411006, Reg. No.: 116.| BALIC CIN : U66010PN2001PLC015959 | Mail us : customercare@bajajallianz.co.in |
Call on : Toll free no. 1800 209 5858 | Fax No: 02066026789. Bajaj Allianz Future Gain is a Unit Linked Endowment Insurance Plan (UIN:
116L124V01) The Logo of Bajaj Allianz Life Insurance Co. Ltd. is provided on the basis of license given by Bajaj Finserv Ltd. to use its
Bajaj Logo and Allianz SE to use its Allianz logo. *By submitting your contact details or responding to Bajaj Allianz Life Insurance Co.
Ltd., with an SMS or Missed Call, you authorize Bajaj Allianz Life Insurance Co. Ltd. and/or its authorized Service Providers to contact you
BJAZ-PR-0270/7-Jan-15
to assist you with the purchase and/or servicing.

